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OUR STORY - DLOT™

Part of a system driven by consumerism and mechanization, we have created a society where moral 

values are forgotten. 

The mainstream media is perpetuating unhealthy behaviors and attitudes, shaping a culture where 

individuals chase power and money, in pursuit of happiness. We have forgotten how to live an epic 

life. 

DLOT ™ is well-being. It is about rediscovering our roots. It’s a celebration of life through music, love 

and nature. 

It’s about following the rhythm of the Universe, it's respect for mother nature, for everyone and 

everything around us. Because we are just a small piece of something much bigger where everything 

is interconnected. We are one. 
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STATEMENT

DLOT™ is not about revolutionary activism and radical change. We understand that society evolved, 

so did human needs. 

Immediate and extreme change can be very scary and few are those who are willing to turn their life 

upside-down. 

A small action can have a great impact on everything around us and eventually will be reflected in 

the self. Everyone can achieve well-being while protecting the planet and without getting far from 

the comfort zone. 

We believe in a gradual transformation. 

We take reality as it is and try to move society towards a more sustainable future. 
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OUR MISSION

Our actions are powered by DLOT™

• We sustain the cultural influence of music.

• We promote love and acceptance for everyone and everything around us. 

• We advocate for environment friendly actions and products. 

• We support life as a continuous state of exploration and discovery of the self.

We promote experiences aimed at reminding people who they truly are and how much they need to 

connect with nature in order to achieve well-being. 

We are committed to a balanced life-style.

We aim for a life in which technology and nature combine and reach the equilibrium between 

progress and spirituality.
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WHAT WE DO

Non-profit:

- educating people on how to minimize the environmental impact without getting far from the 

comfort zone.

- spreading awareness about the benefits of spending time in nature 

- promoting civic engagement

Economic activities:

- providing companies sustainable means of advertising 

- promoting the naked brand 

- creating campaigns meant to educate the consumer 

- bringing companies closer to the community though social responsibility campaigns  
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OUR VALUES

• Follow the rhythm

• We are one

• Respect Mother Nature

• Everything is connected

Our values are represented by 4 mandalas.  Each of them has a symbolic representation: a spiral, 

lotus flower, Sri Yantra and Dharma Wheel. 

In yogic traditions, there are 7 chakras. These are energy centers located in the body, starting at the 

base and going upwards to the crown of the head. 

Each chakra radiates a color, basted on the type of vibration radiating through them. 

These disks of light are associated with emotional and physical states necessary for the development 

of a person. 
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SYMBOLISM - DANCE

Everything is made up of vibrations. The solar System, The Cosmos, subatomic matters, 

plants, animals, brain waves, DNA all have a certain frequency, a sound, including the 

human body and all its parts. 

Heart beating, pulse, breathing, they all have a rhythm. Dance is the expression of sound in 

time and movement, it’s the rhythm of life itself. 

With music and dance we can communicate across linguistic and cultural boundaries. Thoughts, feelings and sensations are 

independent of identity and culture.

Blue is the colour of the fifth chakra (throat chakra). It symbolizes self expression, expression of truth, creative expression,

communication, perfect form and patterns. In Tibetan religions, blue is also associated with healing and calm. 

We encourage a more holistic approach to life. Don’t look for clues, look at the bigger picture. 

Listen and follow the rhythm of the Universe. It will reveal the answers. 
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SYMBOLISM - LOVE

There are only two basic emotions that humans have: love and fear. Peace, joy, forgiveness, 

understanding, they all are deviations of Love. On the other hand, sadness, anxiety, fatigue, 

judgment, guilt and so on, exists because there is Fear. 

The more one operates from fear, the more difficult it will be to move on and overcome 

failures. The void created will be filled with more desires, wants and greed. 

When we love, we open ourselves to all that life has to offer, with passion, excitement, and acceptance.

The Buddhist Lotus Flower represents self-awareness, love and compassion for all beings and things. 

Green is the color of the heart chakra (fourth chakra).

It is connected with love, relating, integration and compassion.

In Tibetan religions, green is also associated with peace, harmony, fertility, calm and caring.

Everyone and everything around us is directly related to how we feel and act. We are one. 
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SYMBOLISM - OUTDOOR

Human beings are fundamentally interconnected with the Earth and with all its life forms. Our 

sanity is linked with the health of our environment.

Our ancestors respected and honored the Mother Earth which gave them life. They guided 

their actions with love, respecting and strengthening the nature around them. In return, Earth 

protected and sustained them. 

Today we are destroying the environment. Humans cannot be saved while the biosphere collapses.  We lost our connection with 

the Earth, with the Universe, with ourselves and with our self.

The Sri Yantra represents the microcosmic level of the universe and the human body. A very precisely constructed design based on

the Golden Ratio, a constant equation observed in all of creation. 

Red is associated with the root chakra (first chakra). 

It symbolizes safety, survival, grounding, nourishment from the Earth’s energy.

In Tibetan religions, red symbolizes power, life force and preservation. 

We must respect Mother Nature and protect it, otherwise we will not survive as a species.
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SYMBOLISM – TRIPS

We all move together like a very precise symphony. Sound and music, rhythm and movement 

can heal the body and awaken higher consciousness.

On our journey of life, we constantly find ourselves at a crossroads, having to choose between 

love and fear. Having chosen love doesn't mean we will never fear again. It's one’s ability to 

identify with the higher self and the Universe.

In Buddhism, Dharma Wheel represents the circle of life and the process of finding enlightenment, the teachings of Buddha to 

protect oneself, to eliminate ignorance and improve the quality of life. 

Purple is the color of the sixth chakra, the third eye chakra. It evokes intuition, extrasensory perception, inner wisdom. 

In Tibetan religions, purple is associated with spiritual focus, imagination and creativity, higher self, passion, fulfilment, and vitality. 

“TRIPS” incorporates all previous three concepts. Mother nature, everything and everyone around us should be treated with love 

and respect. 

As we become aware that everything is connected, our experiences should be an integration of science and spirituality, of nature 

and the human soul. It’s then when everything in our lives can flow in harmony.
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IDENTITY – Logo

The logo consists of the acronyms DLOT™ and the fourth mandala, “TRIPS”.  It can be used also with 

the tagline for a more explicit display.

To highlight our mission, the logo includes the phrase “powered by”. 

All events, campaigns, sub-brands, as well as promotional materials, merchandise and sponsorships 

are powered by DLOT™. 
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IDENTITY – Colors

#cdc3d9

RGB: 195  217

CMYK: 6  10  0  5

#807f81

RGB: 128  127  129

CMYK: 1  2  0  49

#484242

RGB: 72  66  66

CMYK: 0  8  8  72

#7743B4

RGB: 119  67  180

CMYK: 65  83  0  0

#1c43ba

RGB: 28  67  186

CMYK: 91  80  0  0

#16a99f

RGB: 21  169  159

CMYK: 77  10  44  0

#c20431

RGB: 194  4  49

CMYK: 0  98  75  24
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IDENTITY – Typography

Confortaa should primarily be used for headlines and sub-headlines.

Confortaa Bold

abcdefghijklmnoqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

~!@#$%^&*_+”:?,.;

1234567890

#TripAndPick

abcdefghijklmnoqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Confortaa Regular

~!@#$%^&*_+”:?,.;

1234567890

DANCE | LOVE | OUTDOOR | TRIPS 

Confortaa Light Italic

abcdefghijklmnoqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

~!@#$%^&*_+”:?,.;

1234567890
Experiencing life through music, love and 

nature.
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IDENTITY – Typography

Body text should be created in a standard Calibri Body

abcdefghijklmnoqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

~!@#$%^&*_+”:?,.;

1234567890

On the website, the main font used is Roboto.

abcdefghijklmnoqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWX
YZ ~!@#$%^&*_+”:?,.;

1234567890
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IDENTITY USAGE - Space and proportions
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IDENTITY USAGE - Space and proportions
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IDENTITY USAGE - Color variations

On apparel, the classic logo will be used on 

a white tag. 

WatermarkLogo for dark backgrounds
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IDENTITY USAGE – Alternative elements

Mandalas can be used on promotional materials and merchandise, as banners or cover photo.   
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IDENTITY USAGE – Alternative elements

Music & dance related 

events and experiences

Charity

Community

Civic engagement

Ecology

Climate change

Outdoor activities

Trips, events and campaigns 

powered by DLOT™

The elements can be used individually, as logo for sub-brands if the purpose is related. 
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IDENTITY USAGE – Logo applications   
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IDENTITY USAGE – Alternative elements application

Merchandise:DLOTmobil:
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IDENTITY USAGE – Examples of improper usage

The logo should always be used in its approved format. 

It should never be modified or used with a filled background.

Mandalas will only be used individually or horizontally arranged with transparent background.  
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WEB GUIDELINES  - Design

The use of negative space is  essential.  The design will be clean and simple for the website, email signature 

and templates.  
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WEB GUIDELINES - Icons

Social media icons

Favicon
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SUB-BRANDS, EVENTS & CAMPAIGNS

“Told “ is an annual event that takes place in the first weekend of 

August.  

It is about relaxing in the hammock, sleeping under the stars and, 

most of all, about music. 

We offer participants the possibility to share their music preferences 

with others, by playing their own playlist.

“Dance for Life “ is a monthly podcast  intended to broaden musical 

horizons and promote electronic music in all its forms, by showcasing 

tracks covering various genres.

The Podcast is purely for non-commercial use.

All tracks used are released under a CC license, or made available for 

free by the artist, or in some cases used with the artists express 

permission.
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SUB-BRANDS, EVENTS & CAMPAIGNS

“COMMUNITY “ is a non-profit organization who aims to promote DLOT ™ values 

through various campaigns  and events and such as:

- Cleaning the litter from natural environments such as forests, banks of water, natural 

parks and other outdoor protected areas;

- identifying regions where trash is improperly disposed and drawing the attention of the 

concerned authority towards the situation;

- educating the tourists and rural communities about the importance of properly disposing the trash and providing them 

the means to collect and recycle the waste; 

- promoting behaviours oriented to minimize the environmental impact of each individual without getting far from their 

comfort zone; 

- achieving a healthy and balanced life-style by spending time outdoors and protecting nature.

Our purpose is to create awareness around the impact of human life-style on the environment and promoting means to 

improve the physical and mental health while living in harmony with the surroundings. 
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SUB-BRANDS, EVENTS & CAMPAIGNS

#TripAndPick is about enjoying time outdoors and actively contribute to or participating in the environmental 

cleanup.

We encourage nature lovers to bring some garbage bags with them next time they go on a hike and pick up some 

litter found along the route.

Even if it’s only a few things, or even one item, it counts.

As we discover beautiful places, we want to share them so others could enjoy them 

as well. 

#WeRoamEurope is a website with travel information, focused on wilderness. It 

displays information and images from various places, as well as activities proposals. 

We encourage people to travel and connect with nature and explore diverse 

cultures as much as possible.
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COMMUNICATION - Voice

• Inspiring

• Conscious

• Visionary

• Creative

WE ARE

• Stubborn

• Academic

• Utopic

• Impractical

• Passionate

• Personal

• Narrative

• Descriptive

WE SOUND

• Simple

• Familiar

• Informal

• Natural

WE SPEAK

• Educate

• Motivate

• Engage

• Entertain

WE AIM TO

• Fanatical

• Provocative

• Wistful

• Reckless

Our primary goal is to encourage a balanced way of 

living, therefore our focus will be on creating relevant 

content to educate the community. 

Advertising our economic activity is on second place.

WE AREN’T
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COMMUNICATION - Strategy

Communication will be made mainly through Facebook and Instagram.

A balanced amount of content provided on social media should fit all of the 4 categories: news, educational, 

entertaining and personal. It should also cover topics related to all of our values. 

Our values will be promoted using hastags: 

On both networks, for each original post, the caption will include the hastag #PoweredBtDlot.

The audience should not be mislead. Only hastags relevant for the content are allowed.

Advertising practices such as “Like and share” are not allowed.

Interaction with comments is encouraged as well as actions promoted through our campaigns.  

#FollowTheRhythm

#WeAreOne

#RespectMotherNature

#EverythingIsConnected
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COMMUNICATION - Instagram

The “Trips” mandala will be used as a profile picture.

The tagline and website link will be visible.

Our values will be displayed in highlighted stories.
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COMMUNICATION - Instagram

Captions will be short and consistent with the images.

The maximum number of hashtags allowed by the platform 

can be used for each post.  
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COMMUNICATION – Facebook

The “Trips” mandala will be used as a profile picture and the mandalas as 

cover photo. 

The logo with the tagline will be displayed in the “About us” section.
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COMMUNICATION – Facebook

Captions should be more explicit but the maximum number of hastags 

allowed is three. 
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COMMUNICATION – Linkedin

The logo will be used as profile picture and the mandalas as cover photo.  The “About” section will display 

our mission and services provided. 
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COMMUNICATION – Linkedin

The content shared will focus on market trends, consumer 

behaviour and corporate sustainability management. 

Case studies and other data will be published, to provide 

businesses information regarding best practices to increase 

productivity and profits while achieving sustainability goals. 
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COMMUNICATION – Mixcloud

The logo powered by DLOT™  will be used as a profile picture.

All shows will use the “Dance for Life” photo with the episode number and 

release date. 

Track list and disclaimer regarding the copyright will also be visible for all 

episodes. 
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If you need guidance that is not provided here or 
help using this brand book, please contact us: 

info@poweredbydlot.com

All sub-brands under the DLOT™ umbrella should 

follow the guidelines in this book.

poweredbydlot.com/poweredbydlot/

Thank you!
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